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Figure 2Key Findings

▪ The evidence is clear that ties to Trump have dramatically weakened Musk’s 
image, collapsing with Democrats and Independents without an offsetting 
boost with Republicans. 

▪ Views of Tesla and Musk’s other companies have worsened concurrently.

▪ Consumers and investors also acknowledge Musk’s political activity has hurt 
Tesla.

▪ Among EV curious consumers, those who are considering buying an electric 
vehicle, Tesla now weaker than the competition on brand image and trust. 

▪ Tesla underperforms on brand traits Americans say are important. 

▪ EV curious consumers would be more favorable to Tesla if Musk were 
removed as CEO.



Perceptions Of Musk & His Companies



Figure 4

Tech Leaders Who Have Embraced Trump Are Unpopular, Musk Even 

More Intensely, Alongside Trump & DOGE
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Figure 5

Once Popular Across Parties, Musk Has Become A Polarizing Figure, 

And After DOGE Role His Favorability Is Underwater

Among U.S. Adult CitizensMusk Favorability

Source: YouGov



Figure 6Musk’s Polarizing Image Extends To His Companies

84

61

22

65

53

32

63
56

30

52

37 14

14 32

75

29
39

61

29 30

56

26

38

64

Dem Ind Rep Dem Ind Rep Dem Ind Rep Dem Ind Rep

Favorability UnfavorableFavorable

-70 -29 +53 -36 -14 +29 -34 -26 +26 -26 +1 +50
Net 

Fav

Elon Musk Tesla X/Twitter SpaceX



Figure 7
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Figure 8
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Figure 9Musk’s Companies Lag Behind Industry Peers On Favorability
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Figure 10

An EVIR Survey Showed Tesla Is The Only EV Brand Underwater On Trust 

Like Its CEO
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EV Consumers



Figure 12Nearly 6-In-10 Would Consider Purchasing An Electric Vehicle
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Figure 13

Who Are EV Consumers: Younger, Dem-Leaning, And More College 

Educated Than U.S. Consumers Overall
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Figure 14Electric Vehicles Are Most Popular With The Same Audiences

42 39 44
33

52

29

48 48

32 30
42

53

53 57
49

61

43

66

46 47

61 63
52

42

Total Men Women <50 50+ Coll
Non-
Coll White

Non-
White Dem Ind Rep

EV Favorability UnfavorableFavorable

+11 +18 +5 +28 -9 +37 -2 -1 +29 +33 +10 -11
Net 

Fav



Figure 15Among EV Curious Consumers, Tesla Falls Behind EV Industry Peers
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Figure 16

A YouGov Poll Found Over Half Of Those Not Considering Owning Or 

Leasing A Tesla Say That Musk Is At Least Part Of The Reason
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Tesla’s Brand Image



Figure 18Musk’s Involvement With DOGE Has Negatively Impacted Tesla’s Brand
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Figure 19

Musk’s Role In The Trump Administration Also Drags Down Tesla’s 

Appeal Among Those In The Market To Buy A Car
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Figure 20Musk’s Politics Polarize Tesla’s Brand
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Figure 21

News About Tesla Turns Deeply Negative With Democrats And 

Independents Post-DOGE, Republican News Recall Is Barely Positive
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Figure 22

Post-DOGE, Fewer Americans Across Parties Recommend Tesla, Trump’s 

Tesla Purchase Brings Back Republicans, Yet They Lag In EV Interest
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Figure 23

Tesla Falls Short On Corporate Many Traits Consumers Value, Particularly 

On Pride, Value, And Trust
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Figure 24The Same Holds True With EV Curious Consumers
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Musk’s Leadership of Tesla



Figure 26

U.S. Consumers By A Margin Of Nearly 3-To-1 Think Musk’s Work With 

Trump Is Harmful To Tesla, Even Many Trump Voters Agree
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Figure 27

Half Of EV Curious Consumers Say Removing Musk Would Make Them 

More Favorable Toward Tesla
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